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Peking University Guanghua School of Management
“Future Leaders” International Undergraduate Double-Degree Program

Study Plan for International Students Entering PKU 2025

*** The information included in the chart below is for reference purposes only. Students will need to work with their home institution to
develop a course plan that meets the graduation requirements of their home institution and the graduation requirements at Peking
University. This course plan will also need to be vetted by Guanghua. ***

Total Required Units: 120 Units (with at least 60 units taken at Guanghua)

1. University-wide Fundamentals: 37 Units

1-1, University-wide Requirements: 21 Units

Weekly Out-of- Wh
en
Course Code Course Name Units | Teaching Class Tak Notes
aken
Hours Hours
SN (B) 32 V1 or
00130201 (—) Advanced 5 4 (exercise vz
Mathematics 1 class)
WG
- Y1 or
02834720 Probability 4 4 0 V2
Statistics
RIES SHUERTIML
02812710 R Language and 2 3 0 Y3 T1
Data Visualization
EAS T EHEER
#f Regression
TBD . 2 3 0 Y3 T2
Analysis and Data
Thinking
The Chinese courses
consist of 3 difficulty
sty levels: A, B and C.
Business i
E2800070/E2800080/E2800140 | " '~ 4 3 0 y3 | Students are required to
Chinese complete 2 courses at 2
levels, each with 2 units,
according to their grades
of entrance test.
E4£255F Chinese
02830150 "R Chi 2 3 0 Y3 T1
Economy
&Rt Finance
02839080 hER P 2 3 0 Y312
in China
1-2. General Education Electives: 16 Units
Weekly Out-of-
. . When
Course Code Course Name Units Teaching Class Tak Notes
aken
Hours Hours
I ASETBER 5% Human The courses are offered
Civilizati dlt by various schools of
Ivilization and Its Peking University and
Traditions are subject to change
NS REER Modern based on PKU's
. arrangements.
Society and Its Problems
N 16 Y1-Y4
N.ZEZRE5 A Arts and
Humanities

IVEZE, BRASEA
Mathematics, Nature and
Technology

2. Major Classes: 48-50 Units
2-1, School-wide Fundamentals: 19-21 Units




? Guanghua School of Management

Peking University
. Weekly Out-of-Class When
Course Code Course Name Units . Notes
Teaching Hours Hours Taken
e . Y1 or
02831520 £11% Accounting 3 3 0 V2
RO Y1 or
02832110 PR 3 3 0
Microeconomics Y2
Can be
substituted with
AT Y1 or E2800210
02832120 BV 20r3 3 0 o
Macroeconomics Y2 “China in the
Global Political
Economy”
A &M} Y1
E2833431 LEMEEE 3 3 0 of
Corporate Finance Y2
HRTHETRS
Organizational Y1 or
E2800040 . 3 3 0
Behavior and Y2
Leadership
HOSEE Vi
or
02831100 Organization and 3 4 16 (discussion) V2
Management
Can be
g substituted with
EHEZ Intro. to Y1 or
02832640 ) 2or3 3 0 E2800170
Marketing Y2 L
“Marketing in
China”
2-2, School-wide Core: 23 Units
Weekly Out-of-
. . When
Course Code Course Name Units Teaching Class Tak Notes
aken
Hours Hours
E2800050 £23% 58 Economic History 2 3 0 Y3 T1
E2800160 EFREZF International Economics 2 3 0 Y3 T2
EERFSEEEE Management
E2800030 Science and Information 3 3 0 Y3 T1
Management
E&=IE (—) Chinese
E2800020 "PEEE () Chi 2 3 0 Y3 T1
Management 1
EEE (Z) Chi
E2800100 FEEE (=) Chinese 2 3 0 Y312
Management 2
7818 Cross-Cultural
E2800010 BS3CcE Cross-Culty 2 3 0 Y3 T2
Communication
|ZTIEIC S50 Th d Practi
E2g00270 | i oSk Theory and Practice | ) 3 0 Y312
of Innovation
US5SSR (T Business Ethics
E2800120 TAERSH AR 2 3 0 Y3 T2
and CSR
02830240 IEEEIE Operations Management 2 3 0 Y3 T2
02834390 EKASETR Strategic Management 2 3 0 Y3 T1
TUET 2EIRZE China
E2800300 ! "Ziwm,i%*% 2 3 TBD Y3 T1
Immersion Project
2-3, Graduation Thesis: 6 Units
Weekl -of- When
Course Code Course Name Units . v Out-of-Class Notes
Teaching Hours Taken
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Hours
E2800150 TREIRFE Capstone Project 2 3 TBD Y4 T1
E2800200 ZEZFARHTS Research Seminar 2 3 0 Y4 T1
B3 Graduation Thesis Y4
3. School-wide Electives: 33-35 Units
Weekly Out-of-
. . When
Course Code Course Name Units Teaching Class Tak Notes
aken
Hours Hours
E2800170 FEEH Marketing in China 2 3 T1
02838350 EEEE Channel Management 2 3 T2
02838950 HSFFIE Marketing for Social Impact 2 3 6 T2
02839200 AT EREFNHTSE2% Al and Economics 2 3 0 T1
E2800220 B SHE Investing in China 2 3 0 T
& 5&F Financial Markets and
02833230 @ﬂﬁi%*ﬁ@ﬂmw i . i 3 3 0 TZ
Institutions
E2834421 IEESR S Security Analysis and Investment 3 3 0 T2
G EARSEFRELIE Venture Cap ital and the
02830060 | TWHEIASEUSTRAZ Venture Cap 2 3 0 T
Finance of Innovation
M1t A Financial Accountin
E2800290 Wig5RLIRLA Financi 9 2 3 0 )
Application
RS HMNSEETE Logistics and Supply Chain
02832600 | TIvoBARIEEIE Logist upPl hat 2 3 3 T
Management
E2832231 BEIEL Business Simulation Games 2 3 0 T1
EiL 5% Chinese Law and Economic
E2800240 | A ERTEE Chi W ' 2 3 0 T1
Reform
EttS5mls74¢ Chinese Society and
02838130 PR SR Y 2 3 0 )
Business Culture
E2800310/E2 R . .
hIZHSK31E)11/2 Chinese HSK3 Training 1/2 2 3 0 T1/T2
800330
02839160 TEEHEEE Quantitative Reasoning 2 3 0 T1
E#t% (L) Understanding Chinese
02801960 PERLE ( ) ng = 2 3 0 T1
Society, 1700-2000
02801970 fEHHS () Con.temporary Chinese ) 3 0 -
Society
02839570 KR Development Economics T1
02839340 XS ER Risk Management T1
£2800210 ﬂﬁﬂiﬁéé;‘ﬁ%iﬁ?ﬂg:h China in the Global 5 6 0 -
Political Economy
02837170 HEE51EZE Game Theory 3 3 0 T2
L ANSEEST Cost and Managerial
02832480 RASERSI Cost & ger 3 3 0 T1
Accounting
IR SR ATHiziA% Big Data and Captial
02813050 HHE SRS Big Data and Captia 2 3 0 T1
Market Research
02837140 FR[ERSSS Doing Business in China 2 3 3 T1
E2800340 BRI & FESLi# Career Development Practice 1 3 TBD T1
02839250 17425555 Behavioral Economics 2 2 T1
02800190 #F£5F Digital Economy 2 3 T2
02839590 4RLALZFFE Organizational Economics 2 3 T2
BNV 42555 5% Economics of
02839580 e s ot 3 3 0 T2
Entrepreneurship and Innovation

Chinese-taught Courses (list subject to updating)
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hELZFHESARE China's Economic

02839000 2 3 0 T2
Reforms and Developments
02834730 EMEE Innovation Management T2
02834750 BUETETE Innovation Management T1
02834860 ATi54EIL Sustainable Entrepreneurship T1
02834800 é%‘%ﬁilii‘l‘ﬁﬂ%ﬁ% Fusiness Plan 5 3 0 T
Competition
02839190 B B4E Theory of Entrepreneurship 2 3 0 T2
02839030 HEAREE . MBI EILEEE Co-evc?Ithion 5 3 0 T
Strategy: From Start-up to Transition
02839700 AEEET Firm Operations T2
02830110 | AFI&IEETE Human Resources Management T2
02838070 MEFIZIETE Case Study Management T2
02839670 %&%’f{?ﬂi‘—iﬁi'k’f%tﬁﬂ%ﬁ Digital ‘ 5 3 0 T
Technologies and Business Model Innovation
02837190 HREEETR Supply chain management 2 3 0 T2
02806120 MENLD TSR Sto?hasfic Analysis and its 3 3 0 T2
Applications
02834370 1AICTE Enterprise Ethics 2 3 0 T2
02834870 RNV SEFsER Practice of Ir.movation and 3 3 »c »
Entrepreneurship
02838330 BRI Value Investing 2 3 0 T
02831888 HeFE NBHAEFFE Socialist Political 3 3 0 -
Economy
02839620 P FEERR Topi.cs in Industrial 5 3 0 -
Economics
02838460 EFr&EREt International Finance 2 3 0 T1
02831570 EEIKESIES Fixed Income Securities 2 3 0 T
02831580 £RRFEF Financial Economics 3 3 0 T2
02839370 SHENERFE Labor Economics 2 3 0 T1
02839400 EiHIIES % Market Research Methods 2 3 0 T
02839040 HrERAFASEE Product Development and 5 3 0 -
Management
02838440 TIAEIED T Market Data Analysis 2 3 0 T
02833460 fRhEETE Brand Management 2 3 0 T1
02833540 R IFES1T Intermediate Accounting 4 4 0 T2
02834510 BITE Auditing 3 3 0 T2
02834430 W455iRZFES T Financial Statement Analysis 2 3 0 T1
02832540 EREERIT Advanc.ed Managerial ) 3 0 -
Accounting
02839070 SN EHER Quantitative Marketing Models 4 0 T2
02839590 ZHLALZTTE Organizational Economics 3 0 T2
02839510 ﬂ?"—:@éﬁ'—i?&?ﬁ@ Scientific Thinking and 5 3 0 -
Practice-Based Approach
02831520 £it% Accounting T2
02830140 28 E Social psychology T2
02812930 %ﬁgﬂﬁﬂ’\JPythongﬁ.ﬂj Python basics of data 5 3 0 T
science
02833720 2L Econometrics 3 3 0 T2
02839660 XigFipi 42575 Urban Economics 2 3 0 T2
02832430 R4t Financial enterprise accounting 2 3 0 T1
02834660 IR$SEH Service marketing 2 3 0 T2
02839310 HiH3i@ Marketing communication 2 3 0 T1
02839240 HFRRNEHEARSIRE Marketing 2 3 0 T1
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Research in the digital era
A EREFISHT Business time series

02812980 . 2 3 0 T2
analysis
# EHESEET & New media marketin
02e3a4s0 | ORI S “ I 2 3 0 T
and precision advertising
02838400 17/9%Rt Behavioral finance 2 3 0 T1
02834760 ERIESEFEFISTT Finavncial time series 5 3 0 T2
analysis
02839360 FTERENRMA Pricim?:] and application of ) 3 0 T1
derivatives
02839460 ERPRIEETSE Mathematical methods in 3 3 0
finance
02839630 ﬂ&@%ﬂ'—iﬁﬂ%‘:@.@ Technology Finance and ) 3 0 T2
Digital Finance
8D AT EBESIRESHT Artificial Int'elligence and 5 3 0 T1
Investment Analysis
02839300 A EHikfE Company valuation 2 3 0 T2
02839440 7f}'|,%§$>j'-ﬁ}k;[:§§& .Macr.mine learning and ) 3 0 T
artificial intelligence
I AI%“E‘E'—G%&IL@!J%E Ar'tificial I.ntelligence and ) 3 0 T1
business innovation
02831160 1TR425%% Behavioral economics 2 3 0 T1
02839390 RS Monetary economics 2 3 0 T2
02839270 NHLEZFE Public economics 3 3 0 T2
02833670 BRES1t Advanced financial accounting 2 3 0 T2
02539480 W%B}?%U'—ié@%‘ﬁ Internal control and 2 3 0 T2
compliance management
02839500 jEZ#&1779 Consumer behavior 2 3 0 T2
02839380 %}Elﬂﬁﬁ'—iﬁ@ﬁﬁ Cau'sal i.nference and 5 3 0 T1
business applications
02539280 1EE$§§E'—5§%79§% Simulétion model and 5 3 0 T1
intelligent decision
02839410 ‘@%’{jﬁ{%}—ﬁ%ﬁt}?&% Ope.ration re.stearch 5 3 0 T2
optimization and optimal decision
DEEMLE 5% R Intelligent network and T1
02839320 MRS E‘bi]?j ntelligent network an ) ) 0
intelligent scene
IPE S RS ATR/HTIES AV NAAR T2
30330031/30 ?5(Jﬂﬁa«—:‘l‘l?l’]iﬂuﬁﬂn/?ﬁUﬂﬁa—fFE’JJ B
Faculty-led independent research/faculty-led 2
330041
group research
02839140 AO£5%% Population economics 3 3 0 T2
AREHCE SRR N keti del T1
02837122 BB RIAT %é]fﬁ’f;it ew marketing mode 5 3 0
in Internet era
02839230 {KBEH Sports marketing 2 3 0 T2

Note: The final implementation of the program curriculum is subject to change according to the class schedule of each semester.
*Updated on April 18, 2025



